
Press Note

Aakash Educational Services’s new ad campaign, 
“Padhai Hamari Jaari Hai” crosses 1 Million views 

on YouTube

  The campaign highlights Aakash Institute as a coach, an enabler and as a partner 
for students and parents in any and every situation

 It will be aired on leading TV channels as well as online mediums like YouTube and 
OTT platforms from today
 

NEW DELHI/JULY 9, 2020: Aakash Educational Services Ltd’s (AESL), the national leader in test 
preparation services, recently launched television campaign titled “Padhai Hamari Jaari Hai” has 
garnered a whopping 1 Million viewers on YouTube in just about 4 weeks. The campaign 
highlighted Aakash Institute as a coach, an enabler and as a partner for students and parents at 
every step of their journey, no matter what the situation is. 

The TVC is currently being aired on leading TV channels pan-India and online channels including 
YouTube and OTT platforms. It is a 40 second one on TV Channels and a 90 second commercial 
on online channels. The campaign is aimed at informing students and parents about the 
initiatives taken by AESL to ensure that learning goes on irrespective of the current pandemic.

The focus of the campaign is on bridging the gap between geographies and making students 
and parents aware of AESL’s online learning platforms offered to maintain continuity in the 
student’s study schedule. It includes features like Daily Video Lectures, Daily Live Classes, Daily 
Practice Tests, Live Doubt Sessions and Weekly and Monthly Tests.

Commenting on the success of the TV Commercial, Mr. Aakash Chaudhry, Director and CEO of 
Aakash Educational Services Limited (AESL) said, “It is heartening to note that our ad campaign 
has clocked in over 1 million views on YouTube at last count. It shows that the campaign has 
resonated well with the audience. It was created to help parents and students understand and 
embrace the advantages of tech-enabled learning offered by AESL in these tough times, which 
has not only given it a mass outreach but also helped in engaging with students on the online 
platform.”

TVC Link: https://youtu.be/VjfBFjhs6Uk
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About Aakash Educational Services Limited (AESL)

Aakash Educational Services Limited (AESL) provides comprehensive test preparatory services 
for students preparing for Medical and Engineering Entrance Examinations, School/Board 
Exams and Competitive Exams such as NTSE, KVPY, and Olympiads.  AESL believes that the 
“Aakash” brand is associated with quality coaching and a proven student selection track record 
in various Medical and Engineering Entrance Examinations, Scholarship exams & Olympiads. 

With over 32 years of operational experience in the test preparatory industry, the company has 
a large number of selections in Medical & Engineering Entrance Exams and several Foundation 
level Scholarship exams/Olympiads, a pan India network of 200+ Aakash Centers (including 
franchisee), and a student count of more than 250,000.

The Aakash group also owns famous K-12 EdTech brand, Meritnation.com as well.

www.aakash.ac.in


